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This session is designed to use the survey data completed 
for the entire year group/s to educate the children about 
the potential differences between their perception of a 
behaviour and the reality. 
 
 
 
 
 
 
 
 
In the context of this project if the children believe it is the 
norm is to engage in a certain behaviour e.g. have a social 
network profile, then they may be more likely to do this even 
if they are not ready and even if they have concerns. If they 
believe this behaviour is the norm, then they often believe 
that they should be doing it. 
 
Things that influence what children believe to be normal  
behaviours are often the people close to them. This 
includes parents and trusted adults, older peers or siblings 
and friends. If anyone in this relationship circle is behaving in 
a certain way, this can change the child’s perception of what 
is ‘normal’ 

2	
© The Training Effect 2015 

Social norms are behaviours which 
are seen as normal in society. A 
common everyday example is the 
social norm of wearing clothes.  
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‘When you completed the survey before the 
lesson you will remember we asked you and the 
rest of your year group a series of questions. I'm 
now going to ask you a series of questions about 

what they told us, there is no right or wrong 
answer we just want your opinion, ok lets go with 

the first question’ 

 
The session is delivered using the school risk profile you 
will have been provided with.  
 
The session is introduced using the following statement: 

 
If your school has chosen to complete surveys with 
additional year groups you may also want to ask younger 
year groups their opinions of older years and for the 
whole school. 
 
You can use the data from your risk-profiles but obviously 
choose examples where majority's exist. 
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Social NORMS 
The core questions to ask the children are: 
 
Q: How many people in your year have ever used facebook or 
something similar? 
 
A: Actually X% of people in your year told us they have never used 
facebook 
 
Q: How many people in your year have a mobile phone? 
 
A: Actually X% of people in your year told us they haven’t got a 
mobile phone 
 
Dependent on the age group being delivered to you may want 
to add further questions, these can be drawn from your survey 

report. 
 

Similarly you can ask the children questions about older peers 
from a local secondary school, mainly year 8 (age 12) if you 
have their data to highlight even older kids do not behave this 
way. I.e. 

 
Q: How many year 8’s from (Local School) have tried a cigarette? 
 
A: Actually X% of year 8’s have told us that they have never tried a 
cigarette 
 
Q: How many year 8’s from (Local School) have drunk alcohol 
without adult supervision? 
 
A: Actually X% said they haven’t had alcohol without adult 
supervision 
 



5	
© The Training Effect 2015 

After each question and after all have been asked, discuss 
the following points with the children. 
 
Why do you think there was such a difference between 
what you thought and the reality? 
-  Do people tell the truth about what they do 
-  If people don’t tell the truth about what they do what's 

the potential impact on you? 

Have you ever said you have done something you 
haven't because you were worried about looking 
inexperienced or silly? E.g. lied about when your bed 
time is? 
-  If so, why? 
-  Do you think that may change if we know the reality? 
 
If the majority of people are not doing something what's 
the lesson? 
-    If you feeling nervous about something do you think 
there is a good chance you’re not the only one? 
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Key Session Notes / Prompts 
 
 
•  When discussing what the children believe to be the correct answer 

allow debate amongst the class, it is a very useful development if the 
opinions of certain members of the group influence others. If this does 
occur point it out to the group, it’s a great example of how decision 
making can be influenced by other factors (Peer Influence) 

•  An important message to send to the children is the reinforcement that if 
only a minority of children engage in a behaviour they can have 
confidence that if they are faced with a choice, and are unsure, then they 
will not be alone.  

A good example of how to reinforce this message is: 
 
“We have learnt that X% of our school are not taking risks online, that’s 
X out of 10 of your friends. If you and your friends were asked to share 
something online you can be very confident that you would not be the 

only one who didn’t want to!” 
 

•  The children may suggest that everyone lied on their surveys! A good 
way to counter this is by asking:  

“OK, who thinks that everyone lied on their survey? Hands up if you lied 
on your survey?”  

 
In our experience no hands will go up! Its also a brilliant example you can 
use in the session of the difference between perception (everyone lied) 
and reality (no one did) and further reinforces the purpose of the session. 
 

•  Make sure you discuss the potential impact of believing more people 
engage in a behaviour and the potential impact on them as individuals. 
Do they believe it will influence behaviour? 
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Additional Session Ideas 
 
 
When asking the children for their percentages for the behaviour have them 
arrange themselves in what they believe is the correct breakdown.  
 
For example if they believe 60% of children their age have a mobile phone, it 
might look something like this: 
 
 
 
 
 
 
 
Speak with the smaller group about how they feel. Prompts would include: 
 
•  How does it feel to be in the smaller or minority group? 
•  Do you feel like you need a mobile phone now even if you know you 

probably won’t ever use it? 

After discussion get the children to arrange themselves into the correct 
breakdown, this is from using the data in the risk-profile. 
 
This should then lead to the same prompts but directed at the smaller or 
minority group with the emphasis shifted e.g. do you think you may be 
influenced to not worry about having a mobile phone knowing that most 
people don’t have one? 
 
While mobile phones was just an example you can use this method with any 
sort of behaviour. Using your risk profile choose the topic which is most 
relevant to your school. 

Have a 
Mobile 
Phone  

Doesn’t 
have a 
mobile 
phone 
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Running as an assembly 
 
The social norms session can also be run as an 
assembly session if required.  
 
This can be a valuable experience for children as they 
all took part in the survey and are aware of their 
responses to the individual questions. 
 
It can be conducted using the Social Norms Posters 
PowerPoint presentation available from the Risk-Avert-
Primary website or it can be conducted using an 
interactive approach, namely splitting the entire year 
group into the percentages who are actually taking part 
in the behaviour (details on how to run this session are 
on the previous page) 
 
This can send an incredibly powerful message to the 
children as it ‘shows’ rather than ‘tells’ the reality of 
participation in a behaviour amongst their friends in their 
year group.  
 
You can use the notes on the previous pages to guide 
you in delivering the assembly, please contact us for 
any further advice. 
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